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Executive Summary

Our plan is to increase increase the number of customers Concannon’s has by using advertisements through different platforms. We will increase the local public’s awareness of Concannon’s Bakery. The public’s awareness will rise once our advertisements are utilized. We have prepared radio, print, Twitter, Facebook, and Instagram advertisements examples promoting Concannon’s. With each of these platforms being utilized to their potential, it is guaranteed that new customers will develop from the advertisements we have made public. 		With our plan, Concannon’s Bakery will benefit in many ways. New and all local demographics will be reached from the various platforms we choose to advertise with. When a company reaches new customers this also means that the public will instinctively be more aware of the company. This is how we would like to make Concannon’s a Muncie household name.  With so many new customers it is inevitable to expect more sales to be made, therefore earning the company a larger profit and increase opportunities to develop loyal customers.
When Concannon’s begins earning the attention they deserve and become more profitable, they may not know what to do with the extra cash. This extra cash can do so many things for Concannon’s. It can lead to Concannon’s creating new products for their customers or expand their locations. They can use this cash on additional advertisements. This money can also be used to buy more decorations to decorate the bakery with making it more visually appealing. With such a high demand for their products, Concannon’s may even raise their employees salaries as a congratulations for their good work, or may be used to hire additional employees to help manage the higher demand for their products.
 
 


  
Marketing Goals and Objectives

Mission Statement: Concannon’s Bakery mission is to create the tastiest foods with comfort in mind. We take pride in being a family-owned business. We commit to tradition, and we have high expectations in quality, and service. Our bakery is not just a destination, but a pleasant experience for everyone to enjoy. Fresh and simple; Pamper your taste buds and crave your favorite treats.	

Marketing Objectives: 
-Generate greater brand awareness in the Muncie community
-Improvements in the quality of advertisements
-Increase sales by 20% the first year
-Reach the Ball State University market 




 
 




 

  






Environmental Analysis 

Concannon’s Bakery has the old-fashioned, classic style. If you want to have a warm and pleasant experience you get that feeling right when you walk in. They offer distinct value to their customers with homemade, delicious baked goods and lunch items. Their atmosphere is very comforting with updated, cafe style furniture. It’s perfect for college students who need a place to study, or business men who need to meet for a quick lunch. It’s a place to feel at home, and a nice place to relax.
What makes Concannon’s stand out is that it is a homemade operation. Muncie has an interesting community with the “Mocals” taking pride in where they are from. The Muncie local customers are looking for low-priced products so that they do not suffer substantial financial losses from their median $31,044 household income. Small companies like Concannon’s bakery can offer handcrafted artisanal products and they cater to people’s desires to feel connected with their community while larger operations struggle. Small steps that we can take would be to help continue creating a more relaxing, pleasant bakery experience that can attract more customers, and make the Muncie community more aware of this bakery.
 Sometimes people just need to be reminded that small operations like Concannon’s Bakery are around. It has the basics, but this kind of old-fashioned cafe style is a rare find. It can be made into a new millennial hang out spot. What college students want is to be in an environment where they feel at peace rather than high energy loud spaces. They want a place to study, and Concannon’s offers that kind of atmosphere. For families, if they want a nice time together Concannon’s create each baked good and lunch cuisines with comfort in mind. 



Market Size

Demographics:[image: ]
1. Population: 69,010
2. Households: 27,390
3. People Per Household: 2.29 
4. Gender: 47.5% female 52.5%
5. Median Household Income: $31,044
6. Poverty Rate: 30.9%
7. Average Age: 28
 Known For:

1. Ball State University

2. The Hickory Team from Hoosiers

3. The Ball Brothers[image: ]

4. Jim Davis
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Concannon’s Bakery 
[image: ]
Location:
Concannon’s Bakery has two locations in the world, and luckily for us it is located in our beloved, Muncie, Indiana. Muncie is a city with many big chain companies, giving Concannon’s a lot of competition in the area. There are roughly 70,000 people living in Muncie, meaning there are roughly 70,000 potential locals who already love or will love what Concannon’s has to offer. The average salary made in Muncie is about $31,000 per year and has a pretty high poverty percentage. Muncie isn’t the richest city you have ever seen, and holds a lot of poor college kids, so Concannon’s appeals to the majority of the population by providing affordable, quality baked goods.

Summary:
Concannon’s does it all!! Concannon’s has everything from quality service, quality products, and a warm environment. Concannon’s main focus is on their baked goods. They offer their customers any baked item one can think of either freshly made or pre-packaged for later. They also serve their customers fresh meals for breakfast, lunch, and dinner. Customers can approach the baked goods kiosk and order their baked good for pickup, to-go, or be served their food at their table by a waiter. 

Demographic:
As a team, we visited Concannon’s one time a week from September-November. While we were there we observed and recorded the demographics of Concannon’s Bakery. From our observational results, we found that the highest percentage of customers at Concannon’s are elderly women. This was exciting news to us, because with the results we concluded what demographic of people have yet to be reached.
[image: ][image: ]


Competition


	Bakeries
	Locations
	Summary
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1622 W University Ave, Muncie, IN 47303
	Insomnia mainly focuses on one thing, and that is cookies. Insomnia is open late. They focus on reaching the college students as they stay up late. This company is used mainly as a delivery service for cookies. They also sell ice cream and milk to go along with the cookies. 
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812 E McGalliard Rd
 Muncie, IN 47303

	Panera has a lot to offer, but Panera Bread is a chain company, meaning their food is not made fresh or with effort. This is a common restaurant for people to go to for meals. Rarely, do people think of Panera Bread as a bakery.
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3501 Granville Road
Muncie, IN 47303

	MCL is a cafeteria style restaurant that serves their customers a wide variety of food. Their baked goods are made in seconds with minimal effort. The goal is to have the baked goods ready at all times so that it is available for customers at all times.

	[image: ]
	1501 E 29th St, Muncie
 IN 47302

4801 W Clara Ln
 Muncie, IN 47304
	Walmart is what we know as a superstore. Walmart has every person’s everyday needs. They sell products for many brands. The Walmart Bakery is competition for Concannon’s but does not have the best reputation for quality. Everything at the Walmart Bakery is considered affordable, but the quality of the baked goods is not worth the affordable choice. 

	
[image: ]
	701 W McGalliard Rd
 Muncie

523 S Tillotson Ave 
Muncie
	Starbucks main product is coffee, in all forms. They have a small industry in baked goods as well. Many people buy these products for breakfast as they are rushing to work.
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2900 W White River Blvd
Muncie, IN 47304

	Jack’s is primarily a breakfast place that serves donuts. They are known for their donuts and home brand of coffee. Jacks is based out of Indianapolis, Indiana catering to potentially similar Hoosiers.





Competition Comparison 

Overall - If you want to enjoy quality baked goods, enjoyable service, and a fun environment, you should go to Concannon’s. The portion sizes here are anything but small, and the products never disappoint. Concannon’s caters to all types of people and all occasions. You can sit down and enjoy a freshly-made meal with your family/loved ones, a donut to-go on your way to class, or bring home pre-packaged goods for the grandkids to enjoy.

Amenities Comparison Chart
	
	Family Friendly
	Quality 
	Fresh
	Served
	To-Go
	Packaged Products
	$
	Breakfast
	Lunch
	Dinner
	Dessert

	Concannon's 
	✓
	✓
	✓
	✓
	✓
	✓
	
	✓
	✓
	✓
	✓

	MCL 
	✓
	
	
	
	✓
	
	
	✓
	✓
	✓
	✓

	Insomnia Cookies
	✓
	✓
	✓
	
	✓
	
	
	
	
	
	✓

	Panera Bread
	✓
	✓
	
	
	✓
	✓
	
	✓
	✓
	✓
	✓

	Starbucks
	
	✓
	
	
	✓
	✓
	
	✓
	
	
	

	Walmart Bakery
	✓
	
	
	
	✓
	✓
	
	
	
	
	✓

	Jack's 
	✓
	✓
	✓
	
	
	
	
	✓
	
	
	



Competition Price Chart[image: ]
Marketing Focus
Concannon’s is a small family business, and what they sell is handcrafted artisanal baked goods so the best way to appeal to our large demographics is through social media, radio, print ads, and word of mouth. To post posters around town and on college campus in strategic locations can attract the right kind of attention to the bakery. We plan to send out introductory letters as a reminder to local businesses. We wish to advertise locally to insure concrete, long term customers.
	Social media platforms such as Facebook, Instagram, and Twitter are a great way to appeal to the millenials. The best way to reach our generation is by following the trends and posting ads to serve as a reminder that the cozy comforting place you’re looking for is close by. With our theme of “warmth and comfort”, customers will desire to be in a relaxing, classy place. Our Ads will be centered around the quality of products, and pleasant family and friends interactions. We hope to establish this form of advertising in a casual way. The more simple, and classy it looks the more millennials will recognize that Concannon’s can be an ideal place to visit. 
	Another approach we plan to in advertising is to really stress how low prices are at Concannon’s. Being a broke college student can be hard, but eating food for a cheap price is what most students go for, and Concannon’s really has a good price range. Price range for lunch items are from 5-8 dollars which for the amount you get it a good deal. For the baked goods they range from 94 cents to 2 dollars which for a donut for many people is an affordable price. We will also be reminding customers it’s ok to enjoy a sweet once in awhile. So might as well get tasty baked goods for an extremely low price.



Potential Promotions
Radio [image: ]
We intend on creating and using radio advertisements. The best station to play a Concannon’s Bakery radio advertisement on would be WLBC. WLBC fits the culture of Concannon’s customers because this is the radio station Concannon’s uses throughout their day for their customers and employees to enjoy. This is the most popular radio station in Muncie, and plays pop music. This music is appropriate and enjoyed by people of all ages. WLBC’s broadcast reaches all of Muncie, and even some parts of Pendleton and Anderson. This is perfect for Concannon’s because the only place you can find Concannon’s Bakery is in Muncie.

Print 
We have provided examples of print advertisements. We suggest having these ads printed two times a month and during the week of an upcoming holiday. We feel that we should stick to using local print advertisement opportunities since Concannon’s is not a chain and can only be found in Muncie. We suggest putting these local print advertisements in The Muncie Star Press and The Ball State Daily News. With these two print sources we will accomplish reaching the college students, and the older demographic that still reads the newspaper. Turning these advertisements into cut-out coupons could be a very useful tactic to save customers money, and increase the number of customers they serve.[image: ]

Social Media [image: ]
Facebook: Facebook is considered the most popular social media platform currently. This is because people of all ages use, love, and can navigate through it easily. Facebook is not a platform that college-aged people frequent as much as other social media platforms, but they still are active users. Elderly and middle-aged people are extremely active on this social media platform. By using Facebook to advertise Concannon’s Bakery the advertisement will reach all of Concannon’s demographic. The promotional advertisement can be sent through messenger on Facebook, posted to an individual's timeline for all of their active friends to see, and may be shared individually to a friend’s Facebook page.  It is likely that promotional advertisements will circulate all throughout Muncie’s Facebook user’s timeline increasing the amount of people that see and use the promotional advertisement. 
[image: ]
Twitter: Twitter is a social media platform where people share their ideas, thoughts, feelings, accomplishments, and news. Twitter is a great platform to use to advertise Concannon’s Bakery because all it takes is one retweet for the advertisement to reach a large portion of Concannon’s demographic. By putting this advertisement on Concannon’s Twitter page Concannon’s can grow in popularity simply through more followers, likes on the advertisement, and retweets of the advertisement. At first, this advertisement will reach the college-aged demographic, but with the right retweet this will be seen by a member of a family that enjoys the bakery as well.[image: ]

Instagram: Instagram is a social media platform dedicated to users posting pictures and adding a caption that suits the image being posted. The image then goes onto a timeline where the user can see their own content and their followers content. With a Concannon’s Bakery instagram page one can expect all of their followers to see the advertisements that they are actively posting. Followers can then share the post through direct messaging, can comment, or can like the post. This will predominantly reach Concannon’s younger demographic which may lead to a jump in the amount of college-aged people that visit Concannon's. 
Radio Advertisement

The point of this advertisement is to reach the Muncie area, and remind listeners that this family owned business is a place to enjoy with your friends and family. College Students need to be aware that this Bakery exists, and it has everything a college student could need. They offer baked goods, tasty sweets, coffee of all kinds, as well as lunch items. This advertisement can provide insight to people who want a nice place to study, eat, or relax. It’s a way to bring in more customers, to appeal to people who love sweets and baked goods, and to encourage the community to come together and support local businesses.

Client: Concannon’s Bakery
Type of Spot: One Voice Specific
Title of Spot: Visit the Bakery
Time: 60’
Objective Sentence: To make Ball State Students aware of this local, family owned bakery that can not only be a place to eat with family and friends, but a relaxing time to study
Station:104.1 WLBC MUNCIE, IN
 
Music INTRO. MUSIC PLAYING IN THE BACKGROUND
 
SFX	   LAUGH TRACK
 
BRAD Hello and welcome back! I’m your host Brad here to tell you about a local bakery that is well known in the Muncie area! This is not just some ordinary bakery. it’s a relaxing place to grab a bite, to sit down and enjoy some time with family or friends, or even if you need some warmth and comfort you can feel at home here.
 
SFX 	WHATTT!
 
BRAD What is right! Check out Concannon’s Bakery my friends! They have the best quality donuts, and sandwiches. But that’s not all! They also have several baked goods, tasty salads, and coffee drinks. All for a cheap price!
 
SFX WOW
 
BRAD I know, right?  So, stop on by and let your taste buds fly as you try the best baked goods in Muncie, IN! Fresh and simple it’s ok to crave your favorite treats they are made with love! To us, it’s not just a destination, but a pleasant experience for everyone to enjoy! They are open 6AM-8PM Mon-Thurs, and even Fri-Sat 6AM-9PM. What’s better than that? I don’t know about you, but I am definitely grabbing myself a donut. Go check it out you won’t regret it!







Print Advertisements

	Print ADs are a creative tool used to bring awareness. It’s the best way to target the right people in the right places. For Concannon’s Bakery, the best way to reach college students is by displaying these in popular locations around campus. Print Ads are still a viable option, and their purpose is to bring in more customers. Print ADs tend to have a larger impact on consumers. What I did with these ADs is stick with the theme of warmth and comfort. To show our customers, what types of treats we offer, and the quality we provide. They’re simple, yet effective. To actually see the quality of the product can attract more customers, and increase sales. Traditional style ADs can fit well with a family owned business. Having physical forms can serve as a reminder that you can always come back to it. Print not only establishes your brand, but also can reach your target audience. It is more engaging to have a visual form rather than to have to look it up online.
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Social Media Advertisements
Twitter 
[image: ]















Twitter is a social media platform where people share their ideas, thoughts, feelings, accomplishments, and news. Twitter is a great platform to use to advertise Concannon’s Bakery because all it takes is one retweet for the advertisement to reach a large portion of Concannon’s demographic. By putting this advertisement on Concannon’s Twitter page Concannon’s can grow in popularity simply through more followers, likes on the advertisement, and retweets of the advertisement. At first, this advertisement will reach the college-aged demographic, but with the right retweet this will be seen by a member of a family that enjoys the bakery as well.
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Facebook
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Facebook is considered the most popular social media platform currently. This is because people of all ages use, love, and can navigate through it easily. Facebook is not a platform that college-aged people frequent as much as other social media platforms, but they still are active users. Elderly and middle-aged people are extremely active on this social media platform. By using Facebook to advertise Concannon’s Bakery the advertisement will reach all of Concannons demographic. The promotional advertisement can be sent through messenger on Facebook, posted to an individual's timeline for all of their active friends to see, and may be shared individually to a friend’s Facebook page.  It is likely that promotional advertisements will circulate all throughout Muncie’s Facebook user’s timeline increasing the amount of people that see and use the promotional advertisement. 
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Instagram

[image: ]

Instagram is a social media platform dedicated to users posting pictures and adding a caption that suits the image being posted. The image then goes onto a timeline where the user can see their own content and their followers content. With a Concannon’s Bakery instagram page one can expect all of their followers to see the advertisements that they are actively posting. Followers can then share the post through direct messaging, can comment, or can like the post. This will predominantly reach Concannon’s younger demographic which may lead to a jump in the amount of college-aged people that visit Concannons. [image: ]













Trade Shows
Trade shows could be useful to gain awareness of Concannon’s Bakery and learn from their surroundings, competition, and business tactics based on how other bakeries run. Trade shows will give Concannon’s Bakery an opportunity to display banners and promotional content.


[image: ]
[bookmark: _ju8tb5wm5sdh]Bakery Congress Trade Show and Conference 2017 - As Canada’s only baking industry trade show and conference, the Bakery Congress 2017 is a must see event. This two-day event will be held in Vancouver, British Columbia and will feature the newest and top performing baking equipment, ingredients, packaging, technology and more! Attendees range from wholesale and commercial bakeries to retail bakeries and speciality bakers. Sign up for numerous educational workshops or network with your fellow baking professionals.
	April 23-24, 2017
	Vancouver Convention Center - Vancouver, BC,  Canada



[image: ]

Sweets & Snacks Expo 2017 - The Sweets & Snacks Expo 2017, held in Chicago, Illinois, is the ideal event for customer buyers and snack and sweets manufacturers. Discover the newest and most innovative snack and candy products while learning about up-and-coming trends in the industry. This year’s event will feature more than 760 exhibitors, showcasing everything from chocolate and biscuit products to technological advances. Visit the Discovery Theory or register for one of the 17 data-driven learning sessions.
	May 23-25, 2017
	McCormick Place | Chicago, IL | USA



[image: ]

Baking Tech 2018 - BakingTech 2018, hosted by the American Society of Baking, is being held February 25-27 in Chicago, IL. Known as the “Best Week in Baking”, this conference is a great educational event that provides numerous training sessions and networking opportunities. This year’s theme is Diversity – It’s all in the mix!  Attendees will have the chance to learn about diversity surrounding the products, people and ideas in the industry.
	February 25-27, 2018
	Hilton | Chicago, IL | USA




Panera Bread Menu
	Pastries & Sweets
	Price
	Pastries & Sweets
	Price

	Cinnamon Roll
	$2.89
	Pecan Roll
	$2.69

	Bear Claw
	$2.69
	Cherry Pastry
	$2.69

	Gooey Butter Pastry
	$2.69
	Pastry Ring
	$8.79

	Cobblestone
	$2.69
	Butter Croissant
	$2.39

	Pecan Braid
	$2.69
	Carrot Cake w/ Walnuts
	$2.69

	Chocolate Pastry
	$2.69
	Cinnamon Crumb Coffee Cake - Slice
	$2.69

	Cheese Pastry
	$2.69
	  Cinnamon Crumb Coffee Cake - Whole
	$15.49


 
	Bagels
	Price
	Bagels
	Price

	Bagel Pack – 13 bagels 2 spreads
	$13.99
	Plain Bagel
	$1.09

	Tuesdays Baker’s Dozen – 13 Bagels
	$6.99
	Cranberry Walnut Bagel
	$1.39

	Half Dozen Bagels – 6 Bagels
	$6.25
	Pumpkin Pie Bagel
	$1.39

	Dozen & a Half Bagels – 18 Bagels
	$12.99
	Blueberry Bagel
	$1.39

	Cinnamon Crunch Bagel
	$1.39
	Everything Bagel
	$1.39

	Asiago Bagel
	$1.39
	Cinnamon Swirl Bagel
	$1.39

	Sesame Bagel
	$1.09
	Chocolate Chip Bagel
	$1.39

	French Toast Bagel
	$1.39
	Whole Grain Bagel
	$1.09

	Sprouted Grain Bagel Flat
	$1.09
	 
	 


 
	Spreads
	Price
	Spreads
	Price

	Plain Cream Cheese 2oz
	$1.40
	Plain Cream Cheese
	$2.99

	Honey Walnut Cream Cheese 2oz
	$1.40
	Honey Walnut Cream Cheese - tub
	$2.99

	Reduced Fat Cream Cheese 2oz
	$1.40
	Reduced Fat Cream Cheese- tub
	$2.99

	Reduced-Fat Roasted Vegetable 2oz
	$1.40
	Reduced-Fat Roasted Vegetable - tub
	$2.99

	Wild Blueberry Cream Cheese 2oz
	$1.40
	Wild Blueberry Cream Cheese - tub
	$2.99

	Chive & Onion Cream Cheese 2oz
	$1.40
	Chive & Onion Cream Cheese - tub
	$2.99

	Peanut Butter 2oz
	$0.79
	 
	 


 
	Cookies
	Price
	Muffins & Scones
	Price

	Mitten Cookie
	$2.69
	Pumpkin Muffin
	$2.29

	Chocolate Chipper Cookie
	$2.19
	Apple Crunch Muffin
	$2.29

	Oatmeal Raisin with Berries
	$2.19
	Chocolate Chip Muffie
	$1.79

	Raspberry Almond Thumbprint Cookie
	$1.99
	Blueberry Muffin
	$2.59

	Lemon Drop Cookie
	$2.19
	Cranberry Orange Muffin
	$2.29

	Coconut Macaroon
	$0.99
	Pumpkin Muffie
	$1.79

	Candy Cookie
	$2.19
	Orange Scone
	$2.69

	Large Kitchen Sink Cookie
	$3.99
	Cinnamon Crunch Scone
	$2.69

	Gluten Free Triple Chocolate Cookie
	$2.49
	Wild Blueberry Scone
	$2.69

	Petite Cookies
	$4.99
	Caramel Apple Thumbprint Scone
	$2.69

	Chocolate Brownie
	$2.69
	Mini Scones Variety Pack
	$6.99


 
	Breads
	Price
	Breads
	Price

	Holiday Bread
	$6.99
	Ciabatta Loaf
	$3.29

	French Baguette
	$3.19
	Honey Wheat Loaf
	$4.19

	Cinnamon Raisin Swirl Loaf
	$4.89
	Rye Pan Loaf
	$4.19

	Asiago Cheese
	$4.69
	Country
	$4.19

	Sourdough Bread
	$3.89
	Classic White Bread
	$4.19

	Whole Grain Pan Loaf
	$4.19
	Sesame Semolina Bread
	$7.89

	Tomato Basil Loaf
	$5.39
	Asiago Cheese Focaccia
	$3.39

	Sea Salt Focaccia
	$3.29
	Hoagie Roll
	$3.29

	Brioche Roll
	$0.99
	Sprouts Grain Roll – 6 pack
	$4.99

	Sprouted Whole Grain Roll
	$0.99
	Brioche Rolls – 4 pack
	$1.99


 
	Ice Tea/Lemonade
	Price
	Soft & Bottle Drinks
	Price

	Agave Lemonade
	$2.59
	Soda
	$2.59

	Passion Papaya Green Tea
	$2.59
	Bottled Water
	$1.99

	Blood Orange Lemonade
	$2.59
	San Pellegrino Sparkling Water
	$2.69

	Prickly Pear Hibiscus Fresca
	$2.59
	Strawberry Paradise Juice
	$2.69

	Iced Tea
	$2.59
	San Pellegrino Orange
	$2.49

	    Bottled Passion Fruit Papaya Green Tea
	$2.89
	Joia Grapefruit Soda
	$2.89

	Panera Bottled Lemonade
	$2.39
	    Spindrift Seltzer - Raspberry Lime & Lemon
	$2.69


 
	Hot Beverages
	Price
	Smoothies
	Price

	Hot Coffee
	$2.29
	Green Passion Power Smoothie
	$4.59

	Hot Tea
	$1.89
	Peach & Blueberry Smoothie
	$4.59

	    Hot Chocolate w/ Chocolate Chip Marshmallows
	$3.49
	Strawberry Banana Smoothie
	$4.59

	Travel Refill
	$1.79
	Mango Smoothie
	$4.59

	 
	 
	Strawberry Smoothie
	$4.59

	 
	 
	Superfruit Smoothie
	$4.59


 
	Espresso Bar
	Price
	Espresso Bar
	Price

	Frozen Caramel
	$4.49
	Cappuccino
	$3.79

	Frozen Mocha
	$4.49
	Expresso
	$1.99

	Pumpkin Spice Latte
	$4.09
	Iced Caramel Latte
	$4.09

	Caramel Latte
	$4.09
	Ice Caffe Latte
	$3.79

	Caffe Latte
	$3.79
	Iced Chai Tea Latte
	$4.09

	Chai Tea Latte
	$4.09
	Iced Caffe Mocha
	$4.09

	Caffe Mocha
	$4.09
	 
	 




































MCL Restaurant & Bakery Menu
	Desserts
	Price
	Desserts
	Price

	Lemon Supreme Cake
	$2.99
	Pumpkin Pie
	$2.99

	Devil’s Food Cake
	$2.99
	Coconut Cream Pie
	$2.99

	Carrot Cake Squares
	$1.99
	Butterscotch Pie
	$2.99

	MCL Homemade Cheesecake
	$4.39
	Custard Pie
	$2.99

	Cherry Pie
	$3.05
	Custard
	$2.45

	Peach Pie
	$2.99
	Chocolate Pudding
	$2.05

	Pecan Pie
	$2.99
	Vanilla Pudding
	$2.05

	Brownie
	$2.25
	Chocolate Chip Cookie
	$1.99


 
	Breads
	Price
	Beverages
	Price

	Cloverleaf Roll
	$1.15
	Sweet Tea
	$2.29

	Honey-Wheat Roll
	$1.15
	Iced Tea
	$2.29

	Cinnamon Roll
	$1.39
	Coffee
	$1.99

	Cornbread
	$1.15
	Soft Drinks
	$2.29

	Rosemary Garlic Roll
	$1.15
	Lemonade
	$2.29
















Jack’s Donuts & Coffee Menu
	Donuts
	Price
	Beverages
	Price

	Dozen Donuts
	$14.30
	Milk
	$1.89

	Baker’s Dozen
	$15.00
	Orange Juice
	$1.89

	½ Dozen Donuts
	$7.50
	Apple Juice
	$1.89

	Dozen Donut Holes
	$2.00
	Bottled Water
	$1.89

	½ Dozen Donut Holes
	$1.00
	Bottled Soda
	$1.89

	Dozen Cake Donut Holes
	$4.00
	Red Bull
	$2.50

	½ Dozen Cake Donut Holes
	$2.00
	Monster Energy Drink
	$2.50

	1 Donut
	$1.35
	 
	 

	Apple Fritter
	$3.95
	 
	 

























Walmart Bakery Menu
	Cakes
	Price
	Cakes
	Price

	Red Velvet – 34oz
	$12.98
	Louisiana Lemon Crunch – 32oz
	$5.98

	Rainbow Blast – 45.5oz
	$5.98
	Chocolate Fudge – 16oz
	$5.98

	Italian Crème – 34oz
	$8.98
	Vanilla Crème – 32 oz
	$5.98

	Triple Chocolate – 32oz
	$6.98
	Angel Food – 15oz
	$5.98

	Camo Blast – 43oz
	$12.98
	Sock It To Me – 32oz
	$5.98

	German Chocolate – 16oz
	$5.98
	Carrot – 28oz
	$5.98

	Golden Cake w/ Coconut Fill – 34 oz
	$5.98
	Tres Leches De Mexico Mocha – 53oz
	$5.98

	Strawberry Crème – 32 oz
	$5.98
	Blueberry Streusel – 28 oz
	$5.98

	Orange Cranberry Pound – 28 oz
	$5.98
	Triple Berry Crème – 32oz
	$5.98

	Chocolate Cream Pie
	$4.98
	Pumpkin Cream Cheese Loaf Cake
	$3.48

	Mini Pecan Tarts
	$5.98
	Lemon Meringue Pie – 9oz
	$5.98

	Chocolate  - 5oz
	$2.98
	Apple Pie
	$4.98

	Peanut Butter Chocolate
	$8.98
	Boston Crème – 1lb
	$6.98

	Variety Cake – 44oz
	$12.98
	White – 43oz
	$11.98

	New York Style Cheesecake -16 oz
	$5.98
	Triple Chocolate Cheesecake – 16oz
	$5.98


 
	Cupcakes
	Price
	Cupcakes
	Price

	12ct - Blue Raspberry Mini
	$2.98
	12ct - Assorted
	$6.00

	12ct - Chocolate Mini
	$2.98
	24ct - Assorted
	$11.98

	12ct - Triple Chocolate Mini
	$2.98
	24ct - Iced White
	$16.48

	4ct - Red Velvet
	$3.98
	6ct - Assorted
	$3.78

	Kids Cupcake
	$0.98
	10ct - Chocolate Curl
	$6.00



	Morning Treats
	Price
	Morning Treats
	Price

	11.5oz – Glazed Donut Holes
	$2.98
	6ct – Glazed Donuts
	$2.78

	15oz - Assorted Donut Holes
	$2.98
	6ct – Donuts w/ Chocolate Icing
	$2.78

	Old Fashioned Cake Donut Holes
	$2.98
	6ct – Persian Cinnamon Rolls
	$2.78

	16oz - Chocolate Donut Holes
	$2.98
	      6ct – Raspberry, Lemon, or Bavarian Bismark
	$2.78

	    16oz - Powdered Sugar Mini Donuts
	$2.98
	6ct - Croissant Donut
	$2.78

	    16oz - Coconut Crunch Mini Donuts
	$2.98
	6ct – Bavarian Bismark
	$2.78

	6ct – Blazed Donuts
	$2.78
	8ct - Assorted Donuts
	$2.78



	Cookies
	Price
	Cookies
	Price

	Chocolate Chip Cookie Cake- 30 oz
	$8.98
	Candy Cookie Bites – 26oz
	$6.00

	Chocolate Chunk – 10ct
	$3.68
	Soft Snickerdoodle – 12ct
	$2.00

	Peanut Butter Chunk – 10ct
	$3.68
	Mini Peanut Butter Fudge – 13.5oz
	$3.48

	Snickerdoodle – 10ct
	$3.68
	Soft Oatmeal
	$2.00

	Peppermint – 10ct
	$3.68
	Red Velvet Peanut Cookies
	$3.68

	White Chocolate Macadamia Nut – 10ct
	$3.68
	 
	 


 
	Other Desserts
	Price
	Muffins
	Price

	Turtle Brownie – 13oz
	$3.98
	Blueberry – 2ct
	$2.00

	Cream Cheese Iced Brownie – 13oz
	$3.98
	Blueberry – 4ct
	$3.98

	Mini Brownie Bites
	$2.98
	Banana Nut – 4ct
	$3.98

	Apple Cherry Bites
	$3.28
	Chocolate Chip – 4ct
	$3.98

	Apple Turnover – 4ct
	$3.28
	Double Chocolate – 4ct
	$3.98

	Apple Turned Iced – 4ct
	$3.28
	Orange Cranberry – 4ct
	$3.28

	Raspberry Crumb Cake
	$2.98
	Chocolate Chip Minis
	$3.28

	Blueberry Breakfast Bread – 4ct
	$3.28
	Blueberry Streusel Minis
	$3.28

	Pound Cake – 4ct
	$3.28
	Banana Streusel Minis
	$3.28



	Breads
	Price
	Breads
	Price

	Hot Rolls – 8ct
	$2.28
	Pumpernickel Bread
	$2.98

	Kaiser Rolls – 6ct
	$2.74
	Natural White Telera – 10ct
	$2.74

	Natural White Sub Rolls – 6ct
	$2.74
	Mini Croissants
	$6.00

	Natural Brat Buns – 6ct
	$2.28
	English Toasting Sandwich Bread
	$2.98

	Multigrain Ciabatta Sandwich Rolls
	$2.98
	Wheat Bolillos – 6ct
	$1.88

	European Style Croissant – 6ct
	$2.98
	Brioche Dinner Rolls – 12ct
	$2.98

	Jumbo Croissant – 4ct
	$2.98
	Split Top Potato Rolls – 16ct
	$2.98

	Sweet White Rolls
	$2.28
	Sourdough Loaf
	$2.48

	French Steak Rolls – 24ct
	$3.98
	White Bah Ciabatta Loaf
	$2.48

	Golden Hawaiian Dinner Rolls
	$2.98
	French Bread
	$1.00

	Everything French Bread
	$1.00
	Sesame Seed French Bread
	$1.00

	Italian Loaf
	$1.00
	French Bread w/ Garlic Topping
	$1.00
















Starbucks Menu
	Bakery
	Price
	Bakery
	Price

	Ham & Cheese Foldover
	$3.45
	Banana Nut Bread
	$2.75

	Wheat Spinach Savory Foldover
	$3.45
	Iced Lemon Pound Cake
	$2.45

	Pepperoni & Tomato Foldover
	$3.45
	Morning Bun
	$2.45

	Cheese Danish
	$2.45
	Chocolate Chip Cookie
	$1.95

	Butter Croissant
	$2.45
	Double Chocolate Chunk Brownie
	$2.35

	Chocolate Croissant
	$2.75
	Blueberry Scone
	$2.45



	Frappuccino
	Price – S,M,L
	Cold Drinks
	Price – S,M,L

	Caramel
	$3.95/$4.45/$4.95
	Cool Lime Refresher
	$2.95/$3.45/$3.95

	Mocha
	$3.95/$4.45/$4.95
	Very Berry Refresher
	$2.95/$3.45/$3.95

	Strawberries & Cream 
	$3.95/$4.45/$4.95
	Iced Coffee
	$2.25/$2.65/$2.95

	Coffee
	$3.25/$3.95/$4.45
	Iced Caramel Macchiato
	$3.75/$4.45/$4.95

	Vanilla Bean Crème  
	$3.25/$3.95/$4.45
	 Iced Tea
	$1.75/$2.25/$2.65

	Salted Caramel Mocha 
	$4.25/$4.95/$5.25
	Peach Green Tea Lemonade
	$2.75/$3.25/$3.75

	Evolution Fresh
	Grande - $5.95
	Black Tea Lemonade
	$2.45/$2.95/$3.45



	Espresso, Coffee, & Tea
	Price – S,M,L
	Espresso, Coffee, & Tea
	Price –  S,M,L

	Caffe Latte
	$2.95/$3.65/$4.15
	Caramel Flan Latte
	$3.75/$4.55/$4.75

	Caffe Mocha
	$3.45/$4.15/$4.65
	Skinny Vanilla Latte
	$3.45/$4.15/$4.65

	White Chocolate Mocha
	$3.75/$4.45/$4.75
	Flat White
	$3.75

	Freshly Brewed Coffee
	$1.85/$2.10/$2.45
	Skinny Peppermint Mocha
	$3.95/$4.65/$4.95

	Cinnamon Dolce Latte
	$3.65/$4.25/$4.65
	Caramel Macchiato
	$3.75/$4.45/$4.75

	Pumpkin Spice Latte
	$4.25/$4.95/$5.25
	Salted Caramel Mocha
	$4.25/$4.95/$5.25



Insomnia Cookies Menu
	Cookies
	Price
	Cookies
	Price

	Sugar 
	$1.25
	Snickerdoodle
	$1.25

	Double Chocolate Chunk
	$1.25
	Peanut Butter
	$1.25

	Oatmeal Raisin
	$1.25
	Triple Chocolate Chunk
	$2.50

	M&M’s
	$1.25
	S’mores Deluxe
	$2.50

	Double Chocolate Mint
	$1.25
	Chocolate Peanut Butter
	$2.50

	Chocolate Chunk
	$1.25
	Big Day - Big Cookie
	$16.00

	White Chocolate Macadamia
	$1.25
	9’’Custom Cookie Cake
	$16.00



	Beverages
	Price
	Specials
	Price

	Milk
	$2.25
	50 Cookies
	$60.00

	Water
	$1.75
	100 Cookies
	$100.00

	Soda
	$1.75
	200 Cookies
	$190.00

	
	
	300 Cookies
	$280.00



	Desserts
	Price
	Desserts
	Price

	Small Cup - Ice Cream
	$3.00
	Cookie a La Mode
	$4.75

	Medium Cup - Ice Cream
	$4.00
	Deluxe a La Mode
	$5.50

	Large Cup - Ice Cream
	$5.25
	Deluxe Cookiewich 
	$6.50

	Quart - Ice Cream
	$10.00
	Brownies
	$2.50

	Pint - Ice Cream
	$6.00
	Cookiewich
	$4.00

	Brownie a La Mode
	$4.50
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